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Revving Up The 
Industry with 

Revolution Oil
With Dave Montgomery

It is my great pleasure to reach 
out to the Canadian trucking 
industry today, on behalf of 
Revolution Oil of Canada.  In fact, 
we have been around for over a 
year now – researching, analyzing, 
meeting people,  and attending 
trade shows and the odd golf 

tournament, it is now our pleasure 
to focus your attention on our 
introductory product.  My name is 
Dave Montgomery and I am the 
Chief Operating Officer (COO) here 
in Canada.  Born and raised in 
Burlington Ontario, I am the father 
of two university students and 
now an official “empty nester” 
along with my wife of 25 years. 

A graduate of the University of 
Guelph, I have worked primarily in 
the tobacco industry, which you 
will be interested to know, has 
much in common with the 
transportation industry – price 
regulation, fierce competition, 
government intervention, people 
recruitment challenges, declining 
margins..............sound familiar?  
Comparing tobacco and transport, 
it quickly became evident to me 
that while the product is different, 

the landscapes are eerily similar 
and I felt right at home very 
quickly. The challenge to provide 
relevant value-added products to 
a mature customer base has been 
a passion of mine all my working 
life. I am excited to be on board 
and feel very fortunate to join a 
new industry, with great people 
and unlimited potential.  Now let 
me tell you more about Revolution 
Oil of Canada.
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Dave and his wife Allison 
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Revolution Oil Cont..
We are a multi-faceted company 
that is focused on identifying new 
technologies for you. Our mission 
is to be innovative, to produce 
products that will increase 
corporate revenue and 
shareholder value, while reducing 
our clients’ carbon foot prints. We 
are committed to combining the 
experience of our people with the 
strength of our growing strategic 
alliances, to create and identify 
new opportunities in the oil & gas, 
energy and transportation 
industries in Canada and the 
United States.  Our objective is to 
market and sell a full line of 
superior lubricants to the 
transportation industry. Our focus 
and goal is on saving fuel, 
reducing emissions, and 
improving engine wear.  Our 
company's first priority will be to 
put its resources into marketing 
the HI-TEK25 15W-40 Diesel 
Motor Oil to trucking companies 
nationwide.  I am confident that 
with proper road and clinical 
testing (and corresponding 
analysis of the results) we will 
change over many fleets and 
operators across Canada.

Our key strategic alliance is now 
firmly in place with Transrep.  
Working with Ray Haight, Kim 
Richardson, and their team of 
professionals, has been a 
tremendous asset to our startup 
venture here in Canada. Their 
industry knowledge, along with 
their long-standing professional 
relationships, has proven to be an 
integral part of our route-to-
market plan.  We look forward to 
further growing and developing 
our partnership with Transrep and 
our HI-TEK25 product.  

Entering a rather saturated market 
in the old “Saving Fuel game” is 

quite a challenge. Many in the 
industry are exhausted with 
finding the right solution to reach 
their cost reduction and green 
initiative goals.  Despite this fact, 
it has, and I dare say will always 
be, a key question that demands a 
satisfactory answer:  How do we 
break through the clutter?   

Road testing is a sure way to see 
for yourself in your own truck.  
Our Free Testing program is 
available to all qualified, 
interested parties.  We have also 
entered into a test program with 
PIT (Performance Innovation 
Transport) based out of Laval, 
Quebec. Obtaining clinical data for 
our HI TEK 25 Motor Oil is an 
integral of our market plan and we 
are pleased to partner with PIT, as 
they bring together researchers, 
managers of vehicle fleets, 
technology providers, and 
government agencies to improve 
every phase of our transportation 
system.  By working together and 
harnessing the latest 
technological and operational 
innovations, PIT provides concrete 
solutions that comply with 
government legislation. Their 
approach guarantees rapid 
implementation and a high return 
on investment.  We believe in our 
oil and our partnership with PIT 
exemplifies our trust in this 
unique product. We are excited 
and proud of our alliance with PIT 
and look forward to working with 
them in the future. We are 
expecting our first results in early 
September and look forward to 
sharing these with all of you.

I am also very pleased to share the 
news that Revolution Oil is title 
sponsor of 
one of North America’s premier 
Stock Car Racing Series, Cars Pro 
Cup / Hooters Pro Cup, now 
known as the REV OIL PRO CUP 
S E R I E S 

(www.revoilprocupseries.com).  
This series has produced 
numerous NASCAR stars such as 
the 2011 Daytona 500 winner 
Trevor Bayne and former NASCAR 
Rookie of the Year and series 
regular, Joey Lagano, driver of the 
Home Depot #20.

The decision to get into racing is a 
perfect fit for our organization on 
many fronts. It aligns with our 
R&D roots and provides a platform 
to showcase our brand with a 
target audience that we feel fits 
our profile.  The series covers 
both the United States and 
Canada.  Team owner Wes Gonder 
is an Ontario native who began his 
career at Barrie Speedway. Wes 
owns #31, #33, and #36 and 
Revolution Oil of Canada has 
adopted his three teams as he 
represents Canada in this series.  
Revolution Oil has also introduced 
an instant success to the series, 
with the premiere of the 
“Revolution Oil Girls”.  They 
debuted in the series at Myrtle 
Beach, South Carolina and 
certainly added some color to the 
event.  We look forward to 
working closely with our friends at 
the Cars Pro Cup Series and 
building our ventures together, 
and we invite all customers and 
race fans to tune in to the series 
and join us in cheering on Wes’s 
teams.

I invite you to take a closer look at 
our company at www.rev-oil.com  
Our greatly anticipated Canadian 
launch is just around the corner. 
Through our alliance with, and 
support from Transrep, I am 
confident we will get your 
attention and add to your success.  
I urge you to contact Transrep 
soon to take advantage of our 
Free Testing Program.

Dave Montgomery
Revolution Oil Canada Inc.

http://www.transrep.ca
http://www.transrep.ca
http://www.revoilprocupseries.com
http://www.revoilprocupseries.com
http://www.rev-oil.com
http://www.rev-oil.com
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At Revolution Oil, we possess the desire to produce a high-quality 
lubricant to be more environmentally responsible. Being competitive
in today’s tough economy means operating with precision. That 
precision means saving every penny possible and using every gallon
of fuel with tremendous efficiency. Revolution Oil improves your MPG
and extends your engine’s life while protecting the environment. 

Join the Revolution Oil “fleet program” and see how we can
help you save money and keep your customers happy. 
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Trucking Companies Can Test Revolution Oil Free

Monday August 13, 2012

Revolution Oil of Mooresville, North Carolina are willing to allow trucking companies in Canada to test their 
HI-TEK25 product for free.  “This business model is certainly unique and the company, Revolution Oil has 
warranty letters from all the major engine players to back this product” says Kim Richardson, President of 
TransRep Inc.

TransRep Inc., operated by experienced trucking professionals, Ray Haight and Richardson has been helping 
Revolution Oil in the promotion and sales in Canada.  Revolution Oil believes it can successfully access the 
trucking fleets throughout Canada and help reduce the rising fuel prices that have been known to ripple 
trucking companies finances.

The executives at Revolution Oil are willing to give the oil to a company for free to test.  They are also 
willing to bill the company on savings.  What this means is that if there is no fuel savings, there is no fee for 
the oil.  Richardson adds “For any trucking company oil is a major expense to the bottom line.”

To set up a test or learn more about Revolution Oil in Canada call TransRep Inc. at (905)541-3319.

About Revolution Oil

Revolution Oil is a multi-faceted company with its focus on identifying technologies and companies that can 
produce products that will increase corporate revenue, shareholders value and reduce the client’s carbon 
foot print.

The company will combine the experience of its people with the strengths of its strategic alliances to create 
and identify new opportunities in the oil and gas for the energy and transportation industries.

Media Content
-Dave Montgomery, COO, Revolution Oil Canada 905-512-5684
-Kim Richardson, President, TransRep Inc. 905-512-0254

 www.rev-oil.com  

Press Release

Revolution Oil Racing Team 
on the Nascar Circuit

http://www.transrep.ca
http://www.transrep.ca
http://www.rev-oil.com
http://www.rev-oil.com
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Socially Acceptable 
Social Media

By Bruce Outridge

You log on to your Facebook 
account and your wall is covered in 
someone’s advertising telling you 
to buy the latest greatest product. 
When visiting Linkedln you see the 
product again, this time four or five 
times in a row through updates, the 
worst part is it exactly  the same 
message with no difference in text 
or message variety. Logging on to 
Twitter gives you the same thing, 
so what happens, you shut down, 
you turn off, you unfriend the 
person, you disconnect. Many 
people and companies do this due 
to the fact they  feel they  are getting 
their messages out to the masses 
and people are seeing it. They 
don’t care that the odd person gets 
ticked off and stops reading them 
because there are 100 or 1000 
other people that will see the 
message and possibly  buy the 
product. As social media is fairly 
inexpensive to use people don’t 
care how targeted the message is 
as long as people see it. Folks, I 
am here to tell you that you’re 
wrong. How you send messages 
out on social media is not only 

important but crucial to the way 
your company  is perceived to the 
public. 

I s t o p r e a d i n g t h o s e 
advertisements and in-fact I usually 
stop reading about the company 
itself. Social media is meant to be 
used to attract clients to you by 
showing your expertise in the 
business you are in. You can 
promote your message but it must 
be done in a way  that is not in your 
face to the people on the network. 
Remember that social is the main 
part of social media. So how  do 
you bring out your expertise 
without doing too much promoting? 
Information! This is an information 
age and people are looking for 
information to improve their lives. 
There is so much information 
available for free that is can be 
hard to get your message out the 
world, that’s where the consistency 
comes in. The best way  to be 
social and get your message out 
there is through using stories, 
s h a r e p h o t o s , p o s t e v e n t 
information, and use videos to get 
your message across in a non 
threatening way. You want people 
to know your brand, you want 
people to have a connection with 
your company, so when they  come 
to do business with you they  are 
comfortable with your company 
and know  what it stands for. This is 

attraction marketing. Once people 
know about your company they  will 
come running to your door when 
you do post an opportunity  for a 
position or work project. You will 
already  have laid out the ground 
work for a solid relationship. Social 
media isn’t rocket science, it’s 
relationship science.

www.transrep.ca

Follow Transrep Inc on these 
popular social media sites

Fresh Solutions for the Transportation Industry

http://www.transrep.ca
http://www.transrep.ca
http://www.transrep.ca
http://www.transrep.ca
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First Thursday of EVERY Month!
Sale starts at 10am sharp

Contact Jason De Luca at 905-275-3000 ext. 2399 
Manheim Toronto - 8277 Lawson Road, Milton, ON

What Can Manheim O!er You?
SALE NOW OPEN TO OWNER/ OPERATORS!

http://www.transrep.ca
http://www.transrep.ca
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Upcoming Events in the 
Transrep Community

Find out How Transrep Can Grow Your Business
(Go to Meeting Teleconference -Thursdays at 10am - Call 905-512 -0254 for more details)

Manheim Truck Auction - September 6, 2012 - www.manheim.com 

 

Contact Information

Website www.transrep.ca
Email: info@transrep.ca
Phone: 905-541-3319
Fax: 
Newsletter created by Bruce Outridge / 
Transrep Inc.
Copyright 2012 Transrep Inc.

Transrep Inc.
172 Argyle Street, Upper Level
Caledonia, Ontario, Canada

TransRep Inc. is dedicated to bringing quality products and services to the transportation industry through their superior 
sales and marketing strategies. The executive team is lead by two long time industry veterans who have over the years led 
companies, associations, committees and teams to success. Ray Haight and Kim Richardson have a long history of 
excellence in the transportation business community.  Along with a team of highly motivated trained professionals they 
have developed a lifetime of relationships with industry leaders and decision makers as well as association and 
government representatives. Social media should be an intricate part of every company’s sales and marketing strategy, if it 
isn’t part of yours or the tools you have do not provide the results you expected, then we have a cost effective solution. All 
services have a proven track record of success!

About Transrep Inc.

Ray Haight
Kim Richardson

http://www.transrep.ca
http://www.transrep.ca
http://www.manheim.com
http://www.manheim.com
http://www.transrep.ca
http://www.transrep.ca
mailto:info@transrep.ca
mailto:info@transrep.ca

