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Happy Holidays from the Team at Transrep Inc. 
From Ray Haight and Kim Richardson

To all of our friends, colleagues, clients, team members, and staff we would like to wish all of you a safe and happy holiday 
season. It has been a pleasure to work with you as we develop the Transrep brand and we look forward to helping your business 
with your marketing needs in the new year. From our family to yours we wish you all the best and look forward to a successful 
2013
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Growing Your Business 
Through The Ontario 
Trucking Association

By Kim Richardson

With the recession still in high 
gear and for most profits still 
being granular in the best cases, 
most look at their expenses 
regularly to see where they can 
trim. Most of us will look at 
organizations or associations we 
belong to, to always get a look at 
whether we should continue to 
pay the dues or not and if we are 
getting a return on our 
investment. In most cases like 
anything else in life, you get back 
what you put in. So if your idea of 
putting in is mailing a cheque to 
an association and that is it, you 
should save your money or put it 
elsewhere in your business. You 
need to be involved when you 
join.

Back in the day when we started 
KRTS, I asked a ton of questions 
of people in our industry. I still 
do, that is how you learn. I took 
the advice of some pretty good 
people and joined the OTA. I really 
knew no one at OTA or very few of 
their members but when I took a 

look at their directory and their 
members (no web site back then) I 
saw plenty of trucking companies, 
the who is who of our industry 
and I saw a number of companies 
representing services and 
products to the industry who were 
part of the allied trade division. 
Before making my investment I 
called a few of the companies, 
tracked down the decision maker 
and introduced myself. I asked 
them why they were members, the 
value the received and how long 
they had been involved. I heard 
both sides; the association was a 
good investment, it allowed them 
to get in front of their customer, 
the networking opportunities were 
good and it was good for their 
business. The others who did not 
get value from the association had 
a common theme, they did not get 
involved. We joined and have 
never looked back. That was 20 
plus years ago. We are very active. 
We went into the OTA looking to 
be active, and we continue to be 
active today. Personally, I have 
met some some wonderful people 
both who work at OTA and those 
who are members. I truly believe 
what gets measured gets 
managed and it is easy to measure 
our return on the investment of 
being involved with OTA.

I have sat on many committees, 
attended many meetings and 
functions, eventually became a 
board member of the Allied Trade 
and for the next two years I have 
the honour of serving as the 
Chairman of the Allied Trade 
Division.  I am looking forward to 
what lies ahead and working with 
some great folks. I am also 
interested in growing the Allied 
Trade Membership and would 
welcome any of your calls about 
the values of being a member and 
how to join.

If you’re offering a service to the 
industry you are always looking at 
ways to promote your business, 
sell your services and get in front 
people. The OTA offers up that 
venue on a regular basis, I look 
forward to your call.
 1 800 771  8171 extension 201.

Safe travels,

Kim

Online 2013

http://www.transrep.ca
http://www.transrep.ca
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Is Inconsistency Killing Your 
Social Media Program?

By Bruce Outridge

You’ve decided to start a social 
m e d i a l p r o g r a m f o r y o u r 
company, you’ve talked about the 
content you want, you’ve decided 
on the platform you will use, and 
you’ve got the blessing from 
those above. The excitement 
builds in your office with your 
team and everyone has great 
ideas for articles and blog 
submissions. The response is so 
overwhelming that you receive 
numerous blog articles in the 
same week, Since you are 
looking forward to the future, you 
decide to save the articles and 
post them to your blog once a 
week. This goes well for about 
two months and due to the fact 
you had so many  entries people 
on the team stopped writing. You 
are now starting to run out of 
articles and are beginning to 
h o u n d y o u r t e a m o n t h e 
importance of writing, but you get 
the same reply  from all, WE ARE 
TOO BUSY! What happens is 
normal in most companies, the 
program drifts off into nothing. 
The blog goes static, nothing new 
gets posted, and readers dwindle 
down to zero. The attempt fails 
and the company  decides it was 
too much trouble to keep going. 
What’s worse is the attitude 
towards social media turns 
negative and the team deflates 
as a whole. 

This situation is normal in many 
companies that try  to start a 
social media program and the 
reason for it is that they are 
missing an integral part of the 
program, content. Most people 
writing content for their company 
treat it like they are conducting a 
meet ing in the i r company 

boardroom. The answer heard 
when asked about that is, “That’s 
who we are writing for.” That may 
be true but your blog is read 
outside of the workplace as well. 
A blog is also meant to be 
informational, conversational, 
and insightful, and I haven’t seen 
too many  corporate meetings that 
do that. It is important that you let 
your blog have some personality 
to attract readers. The fact is 
many  people view  writing the 
posts as an additional item in 
their task manager. Your blog will 
not work if you are forcing people 
to write for it. It has to be 
voluntary  unless you are paying 
someone to do it. 

The most important part of your 
blog however, is consistency! If 
you do not keep writing to your 
blog on a regular basis then you 
will kill it. People starting social 
media programs very  often are 
excited at the possibilities of the 
program, but the secret is 
longevity. I suggest to clients to 
post once a week at the same 
time each week to be successful. 
If you have more time, more 
con t r i bu to r s , o r chang ing 
information then posting to social 
media programs more often is 
great. I also have many clients 
that aren’t comfortable with social 
media or writing and I suggest to 
them to post once a month. They 
may  not create the traffic of 
someone posting more often but 
the point of this is more than 
web traffic numbers. Remember 
why  you are writing, is it for hits 
o n y o u r w e b s i t e , c l i e n t 
information, or relating to your 
team. Not everyone is using 
social media to improve their 
search engine optimization 
levels. 

Like any  marketing strategy or 
program strategy  for that matter a 
plan is needed. You need to 

create a plan for social media 
and how  you want to use it. 
Plan on how often it will be 
upda ted , who w i l l have 
access, how it will best be 
used by your organization, 
and what are the goals of the 
program. Define goal areas 
such as where you want it to 
be in one year, what type of 
content you require, and how 
it will be posted. 

One of the best ways to get 
started on a program is to meet 
with a professional that offers 
social media service, discuss 
your goa ls , and have the 
program set up  and started with 
c o n t e n t r e l a t i n g t o y o u r 
organization. Then you can begin 
to add your own content as you 
fee l comfo r tab le w i th t he 
program. This way  you get 
s tar ted proper ly  and keep 
consistency in the forefront. 
Consistency is key  in social 
media, if you don’t plan to keep it 
up then you may  not want to 
start. 
Looking for help with social 
media? Check out these 
videos on how to use social 
media for transportation.

Twitter for Transportation

Facebook for Transportation

Youtube for Transportation

Blogging for Transportation 

http://www.youtube.com/watch?v=1OjvJwmBBvk
http://www.youtube.com/watch?v=1OjvJwmBBvk
http://www.youtube.com/watch?v=PNxd-730K4s
http://www.youtube.com/watch?v=PNxd-730K4s
http://www.youtube.com/watch?v=PGP07I5U_aM
http://www.youtube.com/watch?v=PGP07I5U_aM
http://www.youtube.com/watch?v=JIoujKWIqCk
http://www.youtube.com/watch?v=JIoujKWIqCk
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“Kim Bits”
with Kim Richardson

James Menzies 
(@JamesMenzies)
2012-11-21 11:13 AM
Trucking advocate Al Boughton 
Wins Service to Industry Award 
youtu.be/DS_SskcvZxM >Nice 
tribute to @AlBoughton from 
@OnTruck.
.

 
Kim Richardson 
(@KimWRichardson)
2012-11-26 11:13 PM

Great association! “@OnTruck: 
@OnTruck "benefits smaller 
carriers more than anyone else" 
Find out what else we do youtu.be/
Wd5oJOIh_9U”

Kim Richardson 
(@KimWRichardson)
2012-11-24 12:48 PM
Great idea Kurtz! Drivers love this! 
Smart move“@KurtzTrucking: 
Driver safety meeting technical in 
the shop pic.twitter.com/x8L3IcGh”

Kim Richardson 
(@KimWRichardson)
2012-11-21 6:09 PM
Enjoy this information and please 
retweet “@Transrepcanada: Which 
Way is Your Marketing Gun 
Pointing? wp.me/p2cRyO-2d”

 
Meghan M. Biro 
(@MeghanMBiro)
2012-11-11 5:44 PM
How To Avoid Price Wars With Your 
Competitors goo.gl/6McdO via 
@SteamFeedcom

OTA (@OnTruck)
2012-11-26 3:49 PM
@OnTruck "benefits smaller 
carriers more than anyone else" 

Find out what else we do youtu.be/
Wd5oJOIh_9U

PeerIndex (@PeerIndex)
2012-11-08 4:42 AM
3 Unique Qualities of Chinese 
Social Media
l.pi.mu/Xmbq1m

Schneider National 
(@schneiderjobs)
2012-11-19 12:30 PM
Schneider offers 6k in 
reimbursement to all driving school 
hires who pay their own tuition. Get 
started here: shout.lt/dSM1 #jobs

SocialMediaDelivered 
(@SocialMediaDel)
2012-11-24 12:00 AM
The 20 business women on Twitter 
you need to follow - ow.ly/eUMap

Follow Transrep Inc on these popular social media sites

“KimBits”

If you know any drivers looking for work have them check out this link   todaystrucking.com/drivers-earn-

https://twitter.com/jamesmenzies
https://twitter.com/jamesmenzies
https://twitter.com/jamesmenzies/status/271393733902225408
https://twitter.com/jamesmenzies/status/271393733902225408
http://t.co/ljA29Uwt
http://t.co/ljA29Uwt
https://twitter.com/@AlBoughton
https://twitter.com/@AlBoughton
https://twitter.com/@OnTruck
https://twitter.com/@OnTruck
https://twitter.com/kimwrichardson
https://twitter.com/kimwrichardson
https://twitter.com/kimwrichardson/status/273278380009467904
https://twitter.com/kimwrichardson/status/273278380009467904
https://twitter.com/@OnTruck
https://twitter.com/@OnTruck
https://twitter.com/@OnTruck
https://twitter.com/@OnTruck
http://t.co/zLUcuZNl
http://t.co/zLUcuZNl
http://t.co/zLUcuZNl
http://t.co/zLUcuZNl
https://twitter.com/kimwrichardson
https://twitter.com/kimwrichardson
https://twitter.com/kimwrichardson/status/272396332617060352
https://twitter.com/kimwrichardson/status/272396332617060352
https://twitter.com/@KurtzTrucking
https://twitter.com/@KurtzTrucking
http://t.co/x8L3IcGh
http://t.co/x8L3IcGh
https://twitter.com/kimwrichardson
https://twitter.com/kimwrichardson
https://twitter.com/kimwrichardson/status/271389977806524416
https://twitter.com/kimwrichardson/status/271389977806524416
https://twitter.com/@Transrepcanada
https://twitter.com/@Transrepcanada
http://t.co/NXJipPja
http://t.co/NXJipPja
https://twitter.com/meghanmbiro
https://twitter.com/meghanmbiro
https://twitter.com/meghanmbiro/status/267759644120858625
https://twitter.com/meghanmbiro/status/267759644120858625
http://t.co/k77gIMiL
http://t.co/k77gIMiL
https://twitter.com/@SteamFeedcom
https://twitter.com/@SteamFeedcom
https://twitter.com/ontruck
https://twitter.com/ontruck
https://twitter.com/ontruck/status/273166648524042240
https://twitter.com/ontruck/status/273166648524042240
https://twitter.com/@OnTruck
https://twitter.com/@OnTruck
http://t.co/99FzKBYO
http://t.co/99FzKBYO
http://t.co/99FzKBYO
http://t.co/99FzKBYO
https://twitter.com/peerindex
https://twitter.com/peerindex
https://twitter.com/peerindex/status/266475663102443521
https://twitter.com/peerindex/status/266475663102443521
http://t.co/IOxgmrIq
http://t.co/IOxgmrIq
https://twitter.com/schneiderjobs
https://twitter.com/schneiderjobs
https://twitter.com/schneiderjobs/status/270579728379961345
https://twitter.com/schneiderjobs/status/270579728379961345
http://t.co/YEpeazFZ
http://t.co/YEpeazFZ
http://search.twitter.com/search?q=#jobs
http://search.twitter.com/search?q=#jobs
https://twitter.com/socialmediadel
https://twitter.com/socialmediadel
https://twitter.com/socialmediadel/status/272202921893048320
https://twitter.com/socialmediadel/status/272202921893048320
http://t.co/HeeHU0y2
http://t.co/HeeHU0y2
http://t.co/axW8Kvve
http://t.co/axW8Kvve
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Did You Know?
Social Media Stats

Facebook

• 350,000,000 users have 
Facebook User Syndrome

• The average user has 130 
friends

• 25% of user don’t use privacy 
settings

•

Twitter

• 750 tweets are sent every 
second.

• If Twitter was a country it would 
be the 12th largest in the world.

•

Linkedln

• There are 161 million users in 
200 countries.

• 2 members sign up every 
second.

• There are 1,000,000 groups on 
Linkedln

Youtube

• Most watched video is 
Gangnam Style at 532 million 

views
• The average visitor spends 15 

minutes a day on Youtube

Blogging

• 60% of bloggers are 25-44 
years old

• 3 million new blogs come online 
each month

• The average professional 
blogger maintains an average of 

4 blogs. 
• 20% of bloggers have been 

blogging for more than six 
years. 

Stats by Oyster Labs

HI Kim

I would like to take the time to 
thank all your staff for getting us 
up and running with our social 
media pages. We had been 
talking about it for years just 
needed a boost to get started. 
The addition of Bruce Outridge 
has been a great help Bruce is 
very  proactive with keeping us on 
track and making sure we keep 
our content fresh and up to date.  
It is a process that someone has 
to stay  on top of to keep it fresh 
and interesting. Bruce and you 
staff have done a good job 
making sure we do just that.

Thanks
Trevor Kurtz

Make 2013 the year you will get 
your company online with social 
media

Get Your Social Media Program Started Today

http://www.transrep.ca
http://www.transrep.ca
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Upcoming Events in the 
Transrep Community

Find out How Transrep Can Grow Your Business
(Go to Meeting Teleconference -Thursdays at 10am 
Call 905-512 -0254 for more details)

Manheim Truck Auction
December 6, 2012 - www.manheim.com 

 

Contact Information

Website www.transrep.ca
Email: info@transrep.ca
Phone: 905-541-3319
Fax: 
Newsletter created by Bruce Outridge / 
Transrep Inc.
Copyright 2012 Transrep Inc.

Transrep Inc.
172 Argyle Street, Upper Level
Caledonia, Ontario, Canada

TransRep Inc. is dedicated to bringing quality products and services to the transportation industry through their superior 
sales and marketing strategies. The executive team is lead by two long time industry veterans who have over the years led 
companies, associations, committees and teams to success. Ray Haight and Kim Richardson have a long history of 
excellence in the transportation business community.  Along with a team of highly motivated trained professionals they 
have developed a lifetime of relationships with industry leaders and decision makers as well as association and 
government representatives. Social media should be an intricate part of every company’s sales and marketing strategy, if it 
isn’t part of yours or the tools you have do not provide the results you expected, then we have a cost effective solution. All 
services have a proven track record of success!

About Transrep Inc.

Ray Haight
Kim Richardson

up to 200200units units 

8277 Lawson Road, Milton 
Tel: (905) 275-3000 or 1-800-667-4656 ext 2122

www.manheim.com

Thursday December 6thThursday December 6th

10:00 am10:00 am
Thursday December 6th

10:00 am
$500 End of Sale Draw!$500 End of Sale Draw!$500 End of Sale Draw!

Heavy Truck & Equipment Auction Event!Heavy Truck & Equipment Auction Event!Heavy Truck & Equipment Auction Event!

Owner/Operators InvitedOwner/Operators InvitedOwner/Operators Invited

www.manheim.com/publicwww.manheim.com/publicwww.manheim.com/public

courtney.mclauchlan@manheim.com

http://www.transrep.ca
http://www.transrep.ca
http://www.manheim.com
http://www.manheim.com
http://www.transrep.ca
http://www.transrep.ca
mailto:info@transrep.ca
mailto:info@transrep.ca

